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EkmaideuTiko Mpoypappa oTnv
Kolvwvikn ETiIxeipnuatikoTnTa

NPO®IA EKNAIAEYOMENQN



Kopiva FafaAd

H Kopiva Tofald eivar Trruyiolxog tou TpAuatog lotopiag kar Apyaioloyiag Tou
MavemaoTnuiou lwavvivwy kai karoxog perarmtuyiakou TiThou MA o1i¢ Mouaeiakég oTroudég
Tou University of Leicester. Exel mpayuaromoifoel pouaikéG OTTOUdEG KUPIWG OTOV TOPED
NG TapadoaiokAG WOUCIKAG Kal €ival PEAOG HOUTIKWY opadwv amd 1o 2004. YTmpée
. 10pUTIKO pENOG Kal ypapparéag g Etaipeiag EMAvwy Mouaeiohdywy. Exel epyaatei oTo
TuRua Exmaideutikwv Mpoypapudtwy kai Emkoivwviag g AiclBuvong Mouaogiwv tou YToupyeiou
MoAimiopoU yia Tn dnuioupyia Tou ekTTaIdeuTIKOU d1adikTuakoU KopBou “AkololBnoe tov Oduoaéa’.
Y1pée ouvepydtng OTo TAQICIO TWV JOUCEIOAOYIKWY WEAETWV TNG TrEPIodEUoUTaG £kBeanG “AKpITEG TNG
Eupwtng” (K.E.EA g Axkadnuiag ABnvwv, Eupwmaikd Mpdypaupa ACRINET) kai twv €pywv
dnuioupyiac Mouaeiou lotopiag tng EBvikA¢ Tpdmelag kar Mouogiou Ayyedou ZikeAhiavou (ETiTpoT)
Epeuvwv AT.0.). Exel oxedidoel kai uhomroifoel ekraudeuTik@ mrpoypdupara yia 1o Mouoegio Zmupou
BaaiAeiou, 10 MetaAAeutiké Mouaeio MiAou, v ‘EkBean “Aeovdpvio n Meyahoguia” (16pupa Meilovog
EMnviouoU - TohimaoTtiké Kévipo “EAnvik6G Kdopog”), 1o KE.MIL.MO. tou Afuou Néag lwviag. Tnv
Tiepiodo 2005-2014 dinbBnve v Atopiki Eixeipnon TEXNOTPOTIIA - NMOAITIZMOZ pe avTikeipevo v
Trapaywyn TTOMTIOTIKWY - EKTTAIDEUTIKWY dPATEWY Kal ayabwyv OXETIKWY WE TNV TTOMITIOTIKS KAnpovopid,
mv T1€xVN, TV IoTopia, 1o TEPIBAAMov. ZT0 TTACicIo autd, oyediaoe dpAceIS yia opddes Taidiwy Kal
OXOAIKEG oadec A'BaBuIag-B BaBuIag exmaideuang, auvepyaaTnke pe oUAGyoug yovEwy, TTOAITIOTIKOUG
@opei¢ TG ToTIKNAG autodioiknong, pouctia (Mouaegio MouAavdpry Puoikic lotopiag - Kévipo TAIA,
EBvohoyiké Mouaeio Opdkng “AyyeAiki MNavvakidou” K.AT.). O1 TTapam@vw ETiXEIpNUATIKY dpacTnEIOTTA
gixe KOIVW@EA Xapaktipa Kal ATav TTPOCAVATOAIOHEVN OTNV TTapaywyr KOIVOTOPwY ayabwv yia Tnv
TPowBdNnoN EVOANGKTIKWY HOP@WV PABnong, v KaAAiEpyela TTONITIOTIKAG OUVEIBNONG KOl OXETIKWY
evoIaQePOVTWV KaBWE Kal T dnUIoUpYIKRA agiotroinan Tou EAEUBEPOU XPOVOU TWV TTAIBIWV.

Mapidvva FaAdvn

H Mapiavva FaAavn givar amdgoitn Tou Tuparog MoAmikAg EmoThung Kai Anuoaiag
Aioiknong Tou EKITA kard 1o €106 2013. Emiong, €ivar amdgoitn tou MetarmtuyiokoU
Mpoypduuatog Aioiknon Ymmpeoiwyv, ™G 2XoAig Opydvwong kai  Aloiknong
Emyeiprioewv tou OMNA «kard@ 10 €10¢ 2015. Epyacetar oto épyo «[llapoxn
YTooTnpIKTIKWY ~ YTINPeoiwv  Emixeipnuatikdtrag» mou  uhotrolgi v Tpaen
«Emixeipnuarikr Aglomoinon Epeuvntikwv AtmroteAeopdarwy ato OMMAx» pe poho Tnv uttooThpi¢n oTo £pyo
TOU GUVTOVIOTH, ETTIKOIVWVIA PE TIG UTTO OUAdES TOU £PYOU, UTTOOTAPIEN OTOV EAEYXO TWV TTAPADOTEWV KAl
YPQUUATEIOKT UTTOOTAPIEN.

Avva Kegdaha

H Avwva Kepaha eivar amégoitn tou Tpauarog MAnpogopikng Tou O.MN.A. kal Tou MSc
ota [Anpogopiakd ZuoTAuata Tou idlou [Mavemotnuiou. ‘Exel epyacbei oTo
~ OikovopIko TMavemiaTuio apKeTa Xpovia, apxIKA wg EPEUVATPIO O€ £pya £PEUVag Kal

| avaTTugng kai aTn ouvéxela ato Kévrpo Alayeipiong AiktOwv. ETmiong, éxel TpooQEPE!
OI0aKTIKO €pyo w¢ PonBo¢ o€ [potrruxiakd kar Metamruxiokd TpApara tou
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MavemmoTnuiou Kal €xel amaoxoAnBei wg ionyATpIa oepivapiwv evnAikwyv. A 1o Aekéuppio tou 2014
amoteAei péhog Tou Epyaatnpiakou AidakTikou MpoowTrikoU TnG ZxoAl¢ ETiatnuwy kar Texvohoyiag g
MAnpogopiag. Ta £MOTNPOVIKA Kal EPEUVNTIKA TNG evOIaQEpovTa TIEPIAAUBAVOUV PETAEU GAAwV Tov Topéa
NG NAEKTPOVIKAG ekTaideuong (e-learning), T diKTUO ETTIKOIVWVIWY KAl TNV QVATITUEN OIKTUAKWY
uttnpeoiwy, TIc Web 2.0 kai 3.0 texvoAoyieg, Tn dnuioupyia Kai dlaxeipion WneIakoU eKTTAIOEUTIKOU
TIEPIEXOMEVOU KOl TNV AOPAAEIO NAEKTPOVIKWY UTTNPECIWV Kal IKTUwV. Agv éxel aoxoAnBei pe opydvwon
Kl B10iKnNaT ETIXEIPACEWY, OAAG 01 KOIVWVIKEG ETTIXEIPATEIS Eival évag TOPEAS TTOU EXEI TIPOKOAEDE! TO
evdlagépov ™G kal  yI' autd  amo@doloe va  TrapakohouBhoel 1o Tpdypauua  KolvwvikAg
EmixeipnuatikdtnTag.

Oeo@davng K6AAIag

O ®avng KoMiag eival TeAeidbpoitog tou TuAUaTog Opyavwong kai Aioiknong
Emixeiprioewv Tou OikovopikoU Mavemmiotnuiou ABnvwv. AlaBétel TpoUTInpeTia wg
PAdIOQWVIKOG TTAPAYWYOS, CUVTAKTNG O NAEKTPOVIKA KaI EVIUTTIA TTEPIODIKA, EXEI
aoXoAnBei pe Tnv dlopyavwaon eKBNAWOEWV Kal TNV EKTTPOCWTTNGT KAANITEXVWY Kal
€xel epyacoTei aTov KAGGO NG emKOIVWVIaS w¢ dnuioupydg Trepiexopévou. O Gavng
ﬂapaKvoueai aveANITTG TIC €€EAICEIC OTOV TOPED TNG VEQVIKIG ETTIXEIPNUATIKOTNTAC OEiXvovTag 101aiTEPO
evOIaQEPOV OTO KOIVWVIKO OTOTUTIWHA TNG KaI £XEI CUMMETAOXEI 0€ OepIvapia TTou eEgidikeuovTal aTnV
Koivwvikiy Emixeipnuarikdmra. Emiong, éxel epyaotei oy mepifarrovtiky Mn KuBepvntikf kai Mn
Kepdoaokotikfy Opydvwan Greenpeace 010 TuAUa Emikoivwviag wg Communications Officer, e kOpio
QVTIKEIEVO dpaaTnpIoTATWY TO copywriting kal To concept generation.

I1éAa Koukouyldvvn

H Z1éMa Koukouyidvvn omoudaoe AoyoBepareia oto University of Exeter atnv
AyyAia am’ 6mou amogoitnoe 10 2001. ETéoTpeye atnv EAAGDQ Kal epyaoTnKE O€
3 dlagopeTikég dopéc gav AoyoBepameltpia (Epeic - XaAavdpr, Adyog kal
Emkovwvia - Mepiotépl, Euydwoaia - Alyahew.) Tnv idia epiodo ékave kar
oikov eMOKEWEIG OE TTAIDIOTPIKA TTEPIOTATIKA OANG KOl G€ EVANIKEG pE EYKEQOAIKA
KOl KPAVIOEYKEQPOAIKEG  KAKWOEIG. ZUUUETEIXE 0T OUMoyR Oedopévwv 0t €peuva Tou GUANGYOU
NoyoBepateutwy EANGDaG, Kal wg evepyd PéAog Tou GUAOYou oty opdda emTpoTtAc TrTuyiwy. To 2003
Eekivnoe n dIKA NG dopr|, aTnVv omoia epyaletal w¢ onpepa, 1o Kévipo Oikoyévelag Maidiou EApou ki
EvnAikou aTo Xaiddpi. To kévipo ameuBliverar ae Taidid he dUOKOAIES KAl TIG OIKOYEVEIEG TOU. TO KEVTPO
Aeitoupyei pe dIETIOTNOVIKY ouada. Ta TeAeutaia xpovia n evaoxoAnon Tng ekei eivar n didyvwaon, o
OXedIOOUOG BePATTEUTIKWY  TTPOYPAMATWY, N ETTOTITEIN BEPATIEUTWY, N OUMPOUAEUTIKY yovEwv, 1
opyavwan kai dloiknan Tou kévipou. KabBwg ayard 1o owya, TV Uyeia, Tnv Kivnon Kai TV TTPOCWTTIKY
avamrugn, TapaMnAa e v epyacia g, €xel ekmaideutei otn pEBodo pilates, T didackaAia BpepikoU
kol TaiAavoEéCikou paoad, Tnv evaépia Aoknan, Kal €dw Kal 6 xpovia TapakoAouBei padrparta Quaoikng
10TPIKAG KAl QUTOYVWOIaG, TO OTToia €CAOKEI OTOV EAEUBEPO XPOVO TNG. ZT0 TTAPEABOV EXEI TIPOTQEPEI
eBehovTikA epyacia oe BOPEG KOIVWVIKAG oIKovopiag. H aoBapdtepn evaoxoAnon TG JE TNV KOIVWVIKY
OIKOVOUia CEKIVAEI TIPAKTIKA TWPA.




Mapuoarig Kouton

H Mapuodmda Kolton teAeiwoe 1o Epmopiag kai AlagAuiong (Marketing) oto T.E.I
Abrvag (2009-2014). Kard v didpkeia Twv omoudwy NG epyaldtav w¢ mwAATpIa
Navikig o€ kataoTtApara évduong kal peTd amd kAmolo dIGoTua wg UTTEUBuvn
KOTAOTANATOS TO OTT0i0 amacyoholoe 8 Atopa TTPOCWTTIKG, BPIOKOTAV OF KEVTPIKO
N onueio Kal gutnpeTouae PeyaAo apiBud TeAaTwy. Z10 TEAEUTAIO €EAUNVO TWV OTTOUBWY
NG €KAVE UTTOXPEWTIKA €EAuNvn TTPOKTIKA @Goknon otnv Etaipeia YOpeuoews Kal ATTOXETEUTEWS
Mpwteuotong (E.YA.AN. AE.), yetd 1o mépag TG OTTOIOG Kal WG CAMEPA TUVEYXICEI va EPYACETAl WG
ypauuatéag g BonBoU TevikAc AicuBivipiag. MIAG ayyAikd kai yoANIKA. Zta evdla@eépovTd Tng
ouykaraléyovtal 10 blogging, o1 nuePIdEC/TUVEDPION OXETIKA ME TIC VEEG TAOEIS OTO marketing, Tnv
TEXVOAOYIO Kal YEVIKA TOV XWPO Twv ETIXEIPACEWY, Ta social media kal n wuyxoAloyia. To 2014 amé
TTPOCWTTIKG EVOIAQPEPOV KATAPEPE VA PEPEI OE ETTAPA OUO ATOPA WE OPIOKI) VONUOGUVN UE ETTIXEIPATEIS
TTOU UTTOPOUCAV VO TOUG TIPOCPEPOUV ATTAOXOANON. TO £pY0 AUTO OUVEXIOTNKE KaI PETG aTTd TTPOTPOTTY|
kal o€ ouvepyaaia pe pia €101k TTaidaywyo, aAa duo aroua karépbwaoav va Bpouv doukeid. PiAodotei
T0 project autd va avamTuxBei o€ o eTayyeAUATIKG €TITIEDO €701 WOTE OKOPN TIEPITCOTEPA (TOUA |E
€101KEG aVAYKES va WaBaivouy yia TV ETTIXEIPNUATIKOTNTA, TO EPYACIOKA TOUG dIKQIWPATA, TV Evioxuon
TWV BIOYPOQIKWY TOUG, VO TOAUOUV va €pBOUV O€ ETTAPR HE TNV Ayopd £pYACiag Kal ev TEAEI va Bpiokouv
OouAeId a€ KEPOOTKOTTIKEC ETTIXEIPATEIS AVAAOYQ pE T EVOIAPEPOVTA KAl TIG IKAVOTNTES TOUG.

NataAia KpitoaAn

H Natahia KpitoaAn eivar Tpotrtuxiaky @oItATpia tou  TuAuatog  AIOIKNTIKAS
Emotiung kai Texvohoyiag oo Oikovopikou [MMavemotnuiou Abnvwv. To 2014
| Gxivnoe ™ dikA TG Kovwvikn emixeipnang, «Bloode», pia nAektpovikh TAaTEOpUa
TOU OTOXEUEI OTNV KAAUWN Twv avaykwv yia aipa. Tautoxpova, eival PEAOG NG
ouddag Tou «Ilmpact HUB Athens». Tépa amd Tnv KOIVWVIK ETTIXEIPNKATIKOTNTA,
acyoAeital éviova pe To NAEKTPOVIKO ETTIXEIPEIV Kal £xel epyaaBei oTn startup «isMOOD».

BaoiAikA MamafaoiAeiov

H Baoihiki MNomaBacieiou omoldace oto TpAna Pihoocogiag Maidaywyikng Kai
Wuyohoyiag tou EBvikoU kai KamodioTtpiakou Mavemiotnuiou ABnviv ot 610U Kal
amogoitoe 10 1995. Mapédide yabAuata yepuavikwy Péxper 1o 1999. Amé tov Mdio Tou
1999 epydletal ato Oikovopiké Mavemiotiuio ABnvwv oTo ypageio Erasmus. H ayamn
NG YIa TOUG QOITNTEG KA YIA TO CUYKEKPIUEVO TTPOYpaAUUa TG divel dUvapN Kal EUTTvEUON
kaBnuepiva edw kai 17 xpbvia va TpooTrabei yia 1o KaAUTEPO.




‘E@n ZaAmiyyidou

. HEgn Zakmiyyidou epyadetar wg product manager omv Info-Quest Technologies. To
p 8 2010 amogoitnoe amd 10 TPAUA Koivwvioloyiag tou Mavreiou MMavemaornuiou. To
| evBlagépov TG yia To Marketing, Tnv 08fiynoe 070 va TrapakoAouBAoEl TO THAG
peTamTuylakwy omoudwv MdpkeTivyk kai Emikoivwvia pe Néeg Texvoloyieg, oTo
@ . Oikovopikd MMavemotiuio ABnvwv. To GUYKEKPIYEVO WETATITUXIOKO OAOKApWaOE TO
2013, evw Tautdypova epyaddtav aT1o NAe@wVIKG kévipo Tou OTE. ApxIKA ATV OTO TUAKA TWV TTWARCEWY
kal apydtepa, oto TuAUa backoffice. 210 petamtuyiokd Tpdypappa avakdluge Twg n €1dikeuon OTo
O10dIKTUOKO PAPKETIVYK gival autd pe 1o omoio Ba ABehe va aoyoAnbei. E¢aitiag autou Exel
TrapakohouBioel duo oepIvapIa, €K Twy OTTOIWV TO éva €¢ ATTOOTACEWS ME €va OTTO TA TTIO €IDIKEUPEVA
mravemoTApia 1o Hvwuévo Baaileio aTo digital marketing, 1o Squared Online by Google. Mpog 1o Tapov,
aoyoAeital pe To digital marketing aTov eAeUBepo xpdvo tng. Eivar emriong umetBuvn marketing ato MKO
Mindspace. AvaAapBavei Ti¢ dpaoeig pdpketivyk ae emitedo online&offline. To Mindspace eivai évag MKO,
e OoKOTTO va BonBdel uéow TTapoTPUVONG, EEEIBIKEUTNG, TTAPOXAC YVWOEWY, XWPEOU KAl TIPOCWTTIKOU OTO
va avayepBouv otnv EANGOa véeg startup etaipiec. Auth €ival Kal w¢ TWPA N TTPWTN TNG ETAQPH HE TNV
Koivwvikiy Emixeipnuatikétnta ev 6a ABeAe va @midgel pia Sk TG ETIKEipnan, TOU va UTTOpEi va
BonBagcI CUYKEKPIPEVES OHABES AVOPWTIWY.

MavayiwTtng Zepumeviddng

O Mavayiwtng Zepumeviadng eival TTuxiouxos oty Aloiknon EmixelpAoswy e
g , KaTeUBuvaT T0 MAPKETIVYK Kal KATOXO0G PETaTTTUXIOKOU TiTAou aTnv Aloiknan Emixeiphoswv
3/ (MBA) e e€e1dikeuan 1o otpatnyik6 oxediaoud amd 1o avetioTiuio Tou Hertfordshire. 210
“ mAaiolo ¢ dla Biou uabnong, €xel TapakoAoubrnoel emayyeAuaTIKG oepIvapia e
.‘ avTIKEipevo TIC  AlaTTpayuaTeloelg kal Tov  ZTpatnyikd & Texvohoyiké  Zyediaoud
MANPOYOPIKNAG OTTd KABNyNTES TOU TraVETIOTNMIOU Tou Harvard kai Emixeipnuatikig HOIkAS & ETaipikig
Koivwvikig EuBlvng tou Mavemotnuiou London Business School. MNa mévw amd pia dekatmeviaetia
dpaoTnpIoTIOIEITAI ETTAYYEAUOTIKA GTNV OIKOYEVEIAKA AvWVUUn €TIxeipnon American House, evw até 10
2007 péxp! kar onuepa, ekteAei xpén Avtirpoédpou. Eival Ao@ahioTikdg kar ETrevouTIKGg ZUpBouAog TG
Allianz & tng Pimco, maTomoinuévog amd v Tpdmeda ng EAGdog. To 2013 idpuae tnv diKA Tou eTaipeia
gE Tnv emwvupia Hashtag #Marketing kai mpoo@épel TI¢ utnpeoie¢ Zupypoulou Emixeipriocwy &
MapkeTivyk. Katd 1o TapeABov Exel diateAéael Mevikdg AicuBuvTic Twv avtimpoowTeiwv BOFFI & VITRA

kai £xel KaAUwel dloiknTikéS BEaeig oTIg eTaipeieg Mega Casa kai River Hellas.

Aikarepivn Taka

H Aikatepivn Téka, @oitAtpia Tou TUAWATog MapkeTivyk & Eikoivwviag Tou OIKovouikou
MavemaTnuiou ABnvwvy, éxel goithoel ato Ecole de Management Tou Z1pacBoUpyou péow
ToU TrpoypduuaTog Erasmus. Aiekdikei 6¢an yia 1o Mpdypappa Zmoudwy oTI¢ EOTAUES
¢ Aywync & ¢ Exmaideuang Tou OMMA kai 10 TTponyoUUEVO KOAOKAip! EpYA0TNKE WS au
pair otnv lomavia. Exel ohokAnpwael v TPakTIK TN doknan w¢ Marketing Assistant
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omv ANT1 TV kai auth T oty pyadetal wg promoter yia v etaipia Dell Hellas. To evdiagépov g
yIO TNV KOIVWVIKNA OIKOVOWial KOl TNV KOIVWVIKI| ETTIXEIPNUATIKOTNTA YEVVABNKE AT T CUMUETOXA TNG OF
dpdoeig ¢ eBerovTikng opadag «Get Involved» Tou OTMA. Oewpei TNV eukaipia TTou ¢ diveTal péoa amod
T0 TIPOYPOHHA WG TO TTPWTO KAI avaykaio PAMA yia TNV €UTTAOKA NG pE TOV KAGDO TNG KOIVWVIKAG
OIKOVOMIOg Kall ETTIXEIPNUATIKATNTAC.

EAévn Xapou

H EAévn Xapou eival amdgoitn tou Tufuatog Ocohoyiag Tou EBvikoU kai KamodioTpiakoU lMavermiotnuiou
ABnvwv. Katd n didpkeia mpakTikAg doknong amd  oxoAf «YTTaAAnAog AloiknTikwy KaBnkdviwvy twy
EMAZ.Z. Tou O.A.E.A. epydotnke oc BEoeEIC UTTOBOXNAC KAl YpOUUATEIAS OTa KEVTPA aTTAOYXOANONG TOU
@opéa. To 2012 ouppeteixe oto cupwtaikd mpdypauua "Youth in Action - Néa levia o Apdon -
Sustainable Islands" Tou Kévrpou Aia Biou M&énong — Aiapnua. Oswpei Twg 10 TPoYpauua KovwvikAg
EmixeipnuaTikdtnrag pmmopei va oupBAMEI ouo1aoTIKG 0TV KAAUWN TV YVWOIAKWY TNG AVOYKWY OTTWS
ETTIONG KAl 0N HEANOVTIKI ETTAYYEAUATIKY TNG ETTITUXIAL.



